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WAVES 2025: DAY 2 

Vaishnaw calls for co-production 
treaties, bridging digital divide 
ROSHNI SHEKHAR 
Mumbai, 2 May 

At the Global Media Dialogue 
between 77 countries at World 
Audio Visual and 

Entertainment Summit (WAVES), 
Union Minister of Information & 
Broadcasting Ashwini Vaishnaw said 
that the focus should be on co-pro 
duction treaties, joint funds and a dec 
laration which helps bridge the digital 
divide, foster brotherhood, global 
peace and harmony. 

"We need to thus widen the global 
bridge of creativity to an expressway 
of ideas," Vaishnaw said. 

Some member nations shared con 
cerns on the need to enhance "respon 
sible journalism", which they felt can 
be addressed by mutual collabora 
tions on the forum of WAVES, Press 
Information Bureau (PIB) said. 

Vaishnaw also said in his opening 
remarks that culture inspires creativ 
ity which connects people across bor 
ders. He also stressed on the crucial 
role of collaborations for common suc 
cess. "We need to focus on co-produc 
tion treaties, joint funds and a decla- 

'' THERE ISA NEED FOR 
RESPONSIBLE USE OF 
EMERGING TECHNOLOGIES, 
WHICH REDUCES BIAS, 
DEMOCRATISES CONTENT, 
AND PRIORITISES ETHICS 
S JAISHANl<AR, 
External Affairs Minister 

ration which helps us bridge the digi 
tal divide, foster brotherhood, global 
peace and harmony," he said. 

During the deliberations, senior 
level delegations expressed their views 
and said that India informed partici 
pating nations about the 32 Create in 
India challenges, which resulted in 
identification of over 700 top creators 

'' WENEEDTOWIDENTHE 
GLOBAL BRIDGE OF CREATIVllY 
TO AN EXPRESSWAY OF I DEAS ... 
CULTURE INSPIRES CREATIVllY 
WHICH CONNECTS PEOPLE 
ACROSS BORDERS" 
ASHWINI VAISHNAW, 
l&B Minister 

from across the globe in the first sea 
son of WAVES. "India informed the 
members that from the next edition, 
these challenges will be conducted in 
25 global languages so that creative 
talent can be identified from across 
the globe in different languages. This 
will help them showcase their creative 
content at WAVES forum," PIB said. 

External Affairs Minister S Jais 
hankar said that the summit brings 
together content creators, policy mak 
ers, actors, writers, producers and 
visual artists on a common platform 
for discussing a future roadmap for 
the media and entertainment sector. 

He also touched upon the broad 
contours under consideration at the 
Global Media Dialogue. 

He noted that the world order, 
which has a strong cultural dimen 
sion, is under transformation."It is 
essential that we give voice to our tra 
ditions, heritage, ideas, practices and 
creativity", he said. 

He also stated that technology and 
tradition must go hand in hand as 
technology can strengthen awareness 
of India's vast heritage and deepen 
consciousness about it, especially for 
the younger generations. 

"It is crucial that young talent is 
made ready for an age of creative col 
laborations through relevant skill 
development. Innovation is key to the 
leapfrogging that will build Viksit 
Bharat", he highlighted. 

More on business-standard.corn 

India big focus market for 
YouTube: Gautam Anand 
ROSHNI SHEKHAR 
Mumbai, 2 May 

India is a huge focus market 
for YouTube for every initia 
tive that it is working on, said 
Gautam Anand, YouTube's 
Vice President for Asia Pacific 
region, while citing the 
launches of You'I'ube Shorts 
and YouTube Create apps - 
which were first launched 
in India. 

"It is a huge focus market 
for us on everything that we're 
doing, (for example) YouTube 
Shorts was first launched in 
India before anywhere else in 
the world. Also, our YouTube 
Create app was first launched 
in India before anywhere else 
in the world. India is one of the 
few markets globally where we 
are focused on shopping and 
commerce," Anand told 
Business Standard on the side 
lines of the World Audio Visual 
and Entertainment Summit. 

He said that initially, the 
platform's shopping and com 
merce model was just focused 
in the US, South Korea, and 

India. But now, YouTube has 
added Indonesia and a few oth 
er markets in Southeast Asia. 

On similar lines, its brand 
ing initiative is also a major 
focus in India. 

"It's one of the few markets 
where we're really focused. 
Our attention is here because 
we understand that India not 
only has a massive scale, but 
also has a tremendous growth 
potential," he said. 

Recently, the platform had 
launched a partnership with 
Flipkart to help or give oppor 
tunities for creators to gener 
ate revenue through affiliate 
fees. This comes after a rising 

'' WE UNDERSTAND 
THATINDIANOT 
ON LY HAS A MASSIVE 
SCALE, BUT ALSO 
TREMENDOUS 
GROWTH POTENTIAL" 
GAUTAM ANAND, 
YouTube's vice-president 

.1 for Asia Pacific 

number of brands focused 
their budgets on brand collab 
orations and brand deals. 

"That's an area that we're 
also now trying to figure out 
(on) how we do more for our 
creators and fostering that 
connection between brands 
and creators (that) will become 
increasingly important (for the 
platform)," he noted. 

Globally, YouTube has 125 
million premium users. While 
Anand did not disclose the 
premium users it has in India, 
he said: "I would just say that 
I'm super excited about the 
growth prospects for premium 
subscription here. 

Tata Comm plans to expand into regional sports 
ROSHNI SHEKHAR 
Mumbai, 2 May 

Tata Communications, which is consid 
ered as the leader in recording and broad 
casting live sports events, is looking to 
take its leadership in the global sports 
environment to regional sports, a top 
executive of the company told Business 
Standard. 

"Today, we are considered to be a 
leader when it comes to global live 
sports," said Dhaval Ponda (pictured), 
global head, media and entertainment, 
Tata Communications, on the sidelines 
of the ongoing World Audio Visual and 
Entertainment Summit (WAVES). 

"If you look at all the global sports that 
are consumed anywhere in the world, 
approximately two out of three events 
would have something to do with us. 

That's a very disproportionate impact, 
with close to 67-70 per cent of all global 
live sports we would enable in some form 
or manner. That is the kind of impact 
that we have today," he said. 

Ponda added that the company now 
has a very strong regional pres 
ence in North America, South 
America, Europe, the Middle 
East, and parts of Asia. 

"They know us because we 
bring in the most expensive and 
the most sought-after tourna 
ments. If you go to Mexico, we 
will probably bring in the FIFA 
tournament live for them 
(people in 
Mexico) as 
they already 
knowthatwe 
are bringing 

in a very top-tier tournament," he 
explained. 

In India, the company has had a 
strong history of enabling cricket and 
using technology to provide remote pro 
duction to broadcasters in the country. 

"Our presence has always 
been in enabling cricket con 
sumption at scale all over the 
Indian subcontinent and then 
bringing that content to the 
world as well. We have also 
had sustained growth when it 
comes to other forms of sport. 
We have done kabaddi for a 

long time and other 
forms of sports as 
well," he noted. 

The company 
is also working 
with the 

Athletics Federation to have a better grass 
roots presence for a lot of athletics com 
petitions in the country. He added that 
the company has a strong interest in 
javelin due to the sport's presence in the 
Olympics, with India having won two 
major Olympic medals in it recently. 

"We are looking to see how we can use 
technology and the presence of Tata 
group to go deeper at a grass roots level 
and to televise events that were not tele 
vised before; we want to further improve 
our broadcast facilities available on 
ground," he said. 

Generally, the live sports segment 
continues to be a very strong driver for 
revenue growth for the company, 
because people spend a lot of money to 
acquire sports rights. Globally, the 
sports rights market value is about $80 
billion to $100 billion. 

India cradle of civilisation whose time 
hascomeonceagain:NitaAmbani 
India is the cradle of civilisation, whose 
time has come once again, Jiostar's chair 
person Nita Ambani said on Friday. 

Ambani, the wife of richest Indian 
Mukesh Ambani, also announced that the 
Nita Mukesh Ambani Culture Centre will 
organise an Indian weekend in New York's 
Lincoln Centre this September, which will 
showcase India's arts. 

Speaking at the WAVES 2025 event held 
at the Jio Convention Centre, Ambani said 
India is a "timeless civilisation" which has 
given the enduring ideals of truth, non-vio 
lence and humility to the world. "For cen 
turies, India has gifted the world its wis 
dom, its beauty and its soul, but 
somewhere along the way our voice soft 
ened. But now, it is rising again," she said. 
"We are the very cradle of civilisation, a 
cultural force whose time has come once 

again," Ambani added. 
Every civilisation tells its stories, she 

said, pointing out that while some tell it 
with their power and might, India has 
always told her's with "soul". 

The modern does not compete but 
coexists harmoniously with ancient in 
India, Ambani said, stressing this sets us 
apart. We cherish our similarities and cel 
ebrate our differences, and hold our con 
tradictions with grace, she added. 
Elaborating on the show in NY, Ambani 
said NMACC will "proudly present" the 
show. "We will spotlight the soul of India 
in all its glory. Our arts and artisans, our 
weaves and weavers, and song and dances, 
and fashion and food," she said, adding 
that the time has come for Indian culture 
to not just inspire the world but also make 
the world a better place. PTI 

Sleep myths docs want 
you to stop believing 
before they harm you 
BARKHA MATHUR 
New Delhi, 2 May 

We live in a productivity-obsessed world where 
hustle is glorified, and sleep often becomes the 
first thing sacrificed. But sleep isn't just rest 
it's restoration. From late-night scrolling to 
weekend sleep binges, countless myths 
around sleep continue to circulate, and 
believing them could be silently damaging 
your physical and mental health. So, how 
much of what we believe about sleep is true? 

Myth: Can you function well on just4 or 5 
hours of sleep a night? 
Fact: Most adults need 7-9 hours of sleep for 
optimal health. While rare "short sleepers" do 
exist due to genetic variation, the vast majority 
cannot adapt to chronic sleep deprivation 
without consequences - from poor brain 
function to weakened immunity, and heart 
risk. Feeling 'fine' doesn't mean your body isn't 
silently suffering. 

Myth: Does sleeping in on weekends 
make up for weekday sleep loss? 
Fact: You can't fully repay 'sleep debt.' 
According to Dr Vikas Mittal, director 
- pulmonologist, CK Bir la Hospital, 
Delhi, erratic sleep schedules disrupt 
the circadian rhythm and worsen 
fatigue, mood, and metabolism. 
Consistency, not compensation, is 
the key to healthy rest. 

Fact: Even a single sleepless night can impair 
focus, memory, mood, and immune response. 
Repeat that over time, and you're increasing 
your risk of chronic conditions like 
hypertension, diabetes, and depression. 

Myth: Does alcohol actually help you sleep 
better at night? 
Fact: Alcohol may help you sleep faster, but it 
disrupts deep sleep and REM cycles. "It fragm 
ents sleep and can worsen sleep apnoea, a sle 
ep disorder where breathing repeatedly stops 
and starts during sleep," says Dr Gulati. You 
maywakeupmoreoftenandfeellessrested. 

Myth:IswatchingTV or using your phone 
before bed good for relaxation? 
Fact: Screens emit blue light, which suppresses 
melatonin - the hormone that signals sleep. 
This tricks your brain into staying alert. For 
better sleep, ditch the screens at least 30-60 
minutes before bedtime. 

HEALTH 
WITH 
BS Myth: If you're not sleepy, are you 

getting enough rest? 
Fact: Lack of tiredness isn't a green light. 
"Many people become accustomed to 
functioning with sleep deprivation," says Dr 
Nandani Gulati, senior consultant, 
pulmonology, Fortis Hospital, Vasant Kunj. 

Myth:Canshortnapsreplaceafullnightof 
deep, restorative sleep? 
Fact: Short naps may offer a temporary energy 
boost, but don't substitute deep, restorative 
sleep. Your body needs night-time sleep cycles 
- especially REM and slow-wave stages-for 
full recovery. These stages are crucial for 
memory and learning and occur cyclically 
throughout the night. 

Myth: Do older adults need less sleep than 
younger people? 
Fact: Sleep needs don't drastically decline with 
age. While older adults might experience 
lighter sleep or wake more often, Dr Mittal 
confirms they still require 7-8 hours of sleep to 
maintain physical and cognitive health. 

Myth: Is one night of poor sleep harmful to 
your health? 

Myth: Is snoring just annoying, or a 
sign of a serious health issue? 
Fact: Loud, persistent snoring may 
signal obstructive sleep apnoea 
( OSA), a condition linked to heart 
disease, stroke, and high blood 
pressure. "Snoring should never be 
ignored," warns Dr Mittal. 

Myth: Are sleeping pills safe and 
effective for long-term use? 
Fact: Doctors say sleeping pills are 
meant for short-term relief under 
medical supervision. Long-term use 

can lead to dependence, poor sleep quality, 
and memory issues. The root cause of insom 
nia needs targeted treatment, not just pills. 

Myth: Is more sleep always better for your 
health and energy? 
Fact: Quality trumps quantity. Oversleeping 
especiallywith underlying disorders like sleep 
apnoea-can still leave you tired. Good sleep 
means cycling through the right stages at the 
right times. 

Myth: Can exercising right before bed help 
you fall asleep faster? 
Fact: While regular exercise supports better 
sleep, vigorous activity close to bedtime can 
overstimulate your system. Experts suggest 
winding down workouts at least2-3 hours 
beforeturningin. Sleepisn'taluxury-it'sa 
non-negotiable pillar ofhealth, just like eating 
right and staying active. According to Dr 
Gulati, correcting these common myths can 
drastically improve your energy, focus, mood, 
and even longevity. 

DB® DHAMPUR BIO ORGANICS LIMITED 
Regd. Office : Sugar Mill Compound, Village Asmoli Sambhal 

Moradabad, UP - 244304 IN 
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Extract of Consolidated Financial Results for the Quarter and Year ended March 31, 2025 

Read full report: mybs.in/2emu6lm 

(, in Crore) 

Quarter Ended Year Ended 
SI. Particulars No. 31/Mar/25 31/Dec/24 31/Mar/24 31/Mar/25 31/Mar/24 

(Audited)* (Unaudited) (Audited)* (Audited) (Audited) 

1. Total Income from Operations 703.80 719.25 599.66 2,696.64 2,418.29 
2. Net Profit for the period (before Tax, Exceptional 

and/or Extraordinary items) I 60.57 I -8.38 I 54.36 I 17.47 I 65.49 
3. Net Profit for the period before tax (after 

Exceptional and/or Extraordinary items) I 60.57 I -10.14 I 54.36 I 15.71 I 65.49 
4. Net Profit for the period after tax (after Exceptional 

and/or Extraordinary items) 44.80 -6.86 39.41 14.69 46.49 
5. Total Comprehensive Income for the period 46.12 -6.29 38.59 16.72 45.56 
6. Paid up Equity Share Capital 66.39 66.39 66.39 66.39 66.39 
7. Other Equity 945.35 945.08 
8. Earnings Per Share (of , 10/- each) 

Basic & diluted ( , per share) , 6.75 I , -1.03 I , 5.94 I , 2.21 I , 7.00 

*Refer note ii) below 

Notes: 

i) The above financial results are approved in the meeting of the Board of Directors held on May 02. 2025 after being reviewed and 
recommended by the Audit Committee. 

ii) The figures for the last quarter are the balancing figures between the audited figures in respect of the full financial year and the 
published unaudited year to date figures up to the third quarter of the Holding Company. 

iii) Sugar being a seasonal industry, the performance of the quarter may not be representative of the annual performance of the Company. 
iv) The Board of directors of the Company at its meeting held on May 02, 2025 recommended final dividend of 12.5% (i.e. , 1.25 per 

share on face value of , 10/- per share) amounting to , 8.30 Crores. 
v) Figures for the previous corresponding periods have been regrouped. wherever considered necessary. 
vi) The consolidated financial results are available on the website of the Company (www.dhampur.com). 

The specified items of the standalone financial results of the Company are given below: 

Pa rti cu I a rs 
Quarter Ended 

31/Mar/25 
(Audited)* 

31/Dec/24 
(Unaudited) 

Total Income 703.57 741.08 
Profit before tax 60.27 -9.61 
P refit after tax 39.65 -6.21 

Year Ended 
31/Mar/24 31/Mar/25 31/Mar/24 
(Audited)* (Audited) (Audited) 

599.44 2,718.11 2,384.88 
55.22 17.84 66.87 
41.22 12.09 48.82 

Place : New Delhi 
Dated: May 02, 2025 

81 ~- ·- 
(!] · .• 

For Dhampur Bio Organics Limited 
Sci/ 

Gautam Goel 
Managing Director & CEO 

DIN 00076326 

Markets, Insight Out 
Markets, Monday to Saturday 

To book your copy, sms reachbs to 57575 or email order@bsmail.in 

Busine~ndard 
Years of Insight 

••••• - ••••• - ••••• • •••• 



10 3-lllll'-I 

~~ 

em~~<R 
fa{>q•'ld3,<l--l if ~ dc:1«1"?1-11 
~ ~ cfiT ~9+.!l~cf, ~ 

~fcnml~~in:mlRlBft;:t~fcnm 
fcn~tr~~<R~~~ 
~I <ffi ~ -::r ~ ~ cfiT ~ 
<;;ifl~l9l-k. ~ t ~ ,m- -qr,:rr cf[ffi ~ 
~cftf;m mt,~~ 2028 (1cl, 
~50~~m~1~rnfq1r 
<R;".-j"nmrrt "1T 'lffiR"B~'q1T 2 0 1Jic~, 
81Jic~ ~ 81Jic~~t1 
~'q1T 8,867 ~ mit,f.fcrn"B~ 

mw~cfil"&llIBT~"'cRUTif 10~ 
~ ~mifrl ~f.fcrn if~~ 
;:t~~ ~~fflij:;~ 5,595 
~mffifcl,Q:~-1 qft47,,H1if ~ 
~;:t 2,454 ~mffifcnQ:t,~ 
~ffiqil"~ij:;~~;:t 800 ~ 
ffl"B~~t1 

<ffi~~q,l"fl"l-lm"cf,"@~m-ey;:t 
"cfi"ITT, I~ crrz;'r K-TT ii'~ <fi1" &llIBf if 'lTT 
~~~m2r~mt1~it,~~ 
<TITT 3lT ffl I ~ (1cl, 'l-l"ffif cfiT ~'q1T 7 5 
>l@Wc:i"i;;ifl~lqik~il,cfITT"ITTWTl!lfl~ 
~~~cfil~"ITT~l!lfl~ 
-;m-~~~~l!lf, ~~ii,~ 
m"B~ ~~,~~~ii,~ 
~~ ~~1· 
~ "f!"lm ~ ii, c;;ifl~1q~·c ffl ~, 
~' ~ (3ffi), ~ 3WIT 
(~),~~~int~ ("$IT 
~if)~ ~IDU-zj-mz;r-;;,mt1 
~~ <;;ifl~1qik ~ij:;~"c:i"W"B~"ITT 
"7R ii, ~ 'fl"'lTT ~.if1~1qik ffl ?TTTT' "B 

•WfJ'ITl8,867~M"ij)~ 
~ fclc6R-kt ~u'ff~~cfft~ 
'tRUJ~lttl@"f"fl@Rl~~ 
~cfft"ITTlTT 

-~~~~~31Rt<.1" 
~"ij)~ s,595 ~mcITT 
~~~ 3lGJUfi~~ 
2,454 ~mfflfcpq 

-~~~"ij)s:.ifl~1q4·c cl)JllT 
~' ~' fl(ijk,jji', (3W{R), 
~~(~),~~31R 
-cnt~(c:AT~~)~ 
~ aRlW-T@ul@t 

• fcl~u1+-1 s:.ifl~1q4·c tf~"ij)~~ 
~~N~"ij>G!Tc:"w-fi •• ;_, .R. ••• rl· •• 
ffl~~~~ 

~"ITTlfl~'ql15fUTij:;~~ij:; 
~-i:i:TTcfm:.:,cITT:rcR";:t~~ij:; 
~.fufll~q;)·~'c@"T<TTl~1R 
~;:t "cfi"ITT, '~cti cfi½I.R*<- -i:i:TT ~~ 

~ <R ~ % ~ t, m~ 
~cfil~t,· 
~cf,l"~~~~ 
~int~~ ( Q_ql'-ti'-tlq:z,1) ;:t 

3rtu ~ qft ~ ~tlFft "ij) ~ ~ 
O,xAos -gT~~"ij)~~ 
~ 1=1Tcft ~ cft ~ .. A.~= mi 

~ ~ "cf1#r 58,ooo ~ m if "B 
~'q1T 49,ooo ~ m 

~ ~cf,l"-u;,-fm;TTil,~if ~ if 74 ~ ~ 
~ fcl,Q: ~ W ~ cR 9ft4~IG·Hl~il,~w,m:tl~ 
~ -::rm ~ ~ ~ <TITT fcrm-::r 'fl"'lTT, flf¾qli':1-11, ~ 
m1Rlt5rrm~;:t~q;) ~~~~ii, 
58,000 ~ ffl "B ~ cf>l" 3llcITTTicfilf.!l-lfur fcnm~ I m-ey 
~ fcrc!:irn 9~4~IG·Hl'1TI cfiT ;:t"cf,"ITT, '3R~60,000~ 
~1i':1Hllfl 4R:~fcnm,~ m it, "cfi"Tm cfiT ~1i':11.;i:i1f1 ~ 
~~if~~~ ~ fcnm t1 it ftf!t ~ cf>l" 
;:t ~ fcnmfcn ~if~ ~ -::rm t1 it 3TT'iJ~~ cf>l" 
~m~cfil"W"fficfqTVJ~cfil ~;m ~ ~ ~ it, 
~ ~ ~ 1 ~ cR ~ cf>l" ~-..ft'q t1 ~ cf>l" 
fcnm ~I ~ 9ft4l\Jl'il~cfi"T -u;,-fm;TTcfil-..:rri:r ~ 2lll ~ 
~ffl~~;:t"cf,"ITT, ·~ ~ ~ 3TT'iJ~ "~ cf,l" 
~ cR wm: rn ~ii,~ u;;,m;ft t I <ffi c!iW "WWr -::rm t, ~ 
if~ t1 <ffi iJ:m ~ t, ~ ~ ~ cfiT ~ ~ ~ 
irti:m ~fcrc!:irnw.r-w.r~t, (~ 3TT'iJ) ii, f.rajur cf,l" 
~fcrcml 9~4h.:i,df il'fflm ~3ffif~cRmt1' 

m1Rlf5IT ;:t "cf,"ITT fol, ·~· 
~ 'qffif ii, ~ cR 
~cR11Tl~"cfi"ITT, I ~crrz;'r 
K-TT if ~ ~ ~aj)fr1cf>\ 
3-IIR.Nil?li':1 $tk'F-l1fl, m.::1° ~' 
~~,ftren~~ij:; 
~if~ ii, 3TTJUIT ~ ii, ~ if 
'3"'lWTTI ~ ~ <TITT ~ 
~ ~ fcrc!:;rn ~ ~ 
~q,f.tif~~<R~ 
'fl"l-l"*r~,· 
m-ey;:t"cf,"ITTfcl,~il,~ 

<TITT 3,000 lTTv: ~ ~ ~ 800 
lTTv: ~ ajwr ~ cfilf.!l-lfur fcnmt I 
m1Rlt5rr;:t "cf,"ITTfcl,f{Joo 1 0 qqf if~ 
~if~ ~ii, "fl"lm if ~'q1T 
3 0 >l@Wc:i"cf>l"cfi"lTT ~ t I~ ~if W,W 
~3TI"tl~"cfi"ITT, 13R~~~ 
~it,m 30 ~if ~t, ~ 
~ ~ f.!l-lfur if ffi 2 0 ~ if f¥r -;;,mt 3f\~ ctrrsiiR'ccffl 1Wfilirn~if m 
~~~~tl~fflif 
1!'1.lR ii, W-T ~ ~ fflcf) ~ if 3NTT 
W-lfuq;)~~<R:wt1' 
m-ey;:t"cf,"ITT, '"1T20 W!R~il,ffi rn 'qffif-~ ~-~ ~ cf,l" 
m-::rr ~ 2TTI ~ ~ cf>l" ~ ~ 
~ti ~ij:;~iff.1-;;fr~cfil"~ 
~~mt,fGoo 1 o91TTit,ffl 
f.1-;;fr f11cl;,-if.tcf, ~ crwft ~ ~ 
qft4~1;,-i.:i13TI'il,cfi"RUT~~if~~ 
ffl"cf,T~~3TI"tl' 
~ '1-ic:1<<1"?1-11 ~ 3-ic:1«1"?1-11 

\Jl\$1\Jl{Hl l-fl1f"iJ qljf?cfii':111 ~-tjwr 
~ t I ~ ii, ~'q1T 3 0 >l@Wc:1" lTTi-:1" cf>l" 
~~ '1-la«1t?1-11 i:n-it"Bmmt1 ~ 
cfil<ITT"-qr..ft-cfil~ 3-ic:1«1"?1-11 c;;ifl~1qi.fc 
int~ ii,~~~~ aj°'q@ 
~ti 
~~in:fflil,~~~ 

;:t"cf,"ITT, ·~it,~~ 9~41\Jl'il cR 2045 
(1cl, ~ fcnm ~ ~ t I rn ~ ~ 
~ -::rmfcnm ~ 2 0 2 4 (1cl, 61M fl lfucfi 
cfill-lcfil\JI ~ cR: "Rml ~ (1cl, 250 "B 
~~<TITT 3TI"~i1~ 2028 (1cl, 
~ 9 ~41\JI '"1 I cfil ~ 91G cf>l" m-::rr 1R cflTl-1" 
<R:wt,~ifW"fficffi~~~if 
'lffif- "f{cfi1-I" ~ cR: WT t I' 

~-.:itrt,·~~;:t 2015 
if~ 9R41\Jl'"11 cfi"I ~1(11.;i:ilfl fcnm 
2lll "ITTi':1"ifcn, ~ -3ffe!cfi" '{17:T~ 
cfiimr"91if (~3ruftifr) cf,l" 
~ ~il,~,ffi •• f-1,i'\_," 
3-l"ccf, ~ 2ft I 
~~q,l~cffi1So 

mci,m~;:tc@"T<TTfcl, ~ii, 
fcrc!:irn ii,~ 2024 ii, ~ 
¥f ~ ffilffi 64,910 
~ m if "B ~'q1T 37,702 
~mit,~-a~m~ 
~~i1~~;:t2024if 
~<R~~ij:;~ 
if 15,ooo ~ m ~ cf,l" 
l.lfaqol;.c:11 ~ m, ~ 3IBTclT 
~ ~-ri:cl'~fcrc!:irn~"B 
~ "B 8 0 ~ ifffi ii,~ 
cf>l" ~ ~ cf>l" t I~ ~'a if 
~in:~m"'efcl,t ~ 
¥T 13,700 ~mif"B 25 
>l@W(1" ~~tr "G-IRt 91G 
<fi1"9Tc:i"cPr~g,~;:t 11,000 
~ m cfiT ~ ~ 91G it, 
~~in:~fcl,Q:t1 

m«f -::r ~ '1-ic:1«1"?1-11 13;s:J ffl 
( ~) cfi1" 3TR"B 91fch«iH cR 1.3 
3IBr~il,".-jtJ:~1R 3-111l@";j-@Ffcfil" 
mift <~if ~cfilmt 
~1R~<R ~~ii, 3-l¥IR 
f.ium~"flcfidTt) ~~~~ 
mq;ro~ij:;~~aBTfflcfi" 
W-lFIT~~;m~~~ 
3l!R<R<i:il 91fch«iHil,w.rm~ 
<R~ ~cfi-f.t~WTt1 
~if~~ ~mil, 
~ fc@~ ii,~ ;:t 9 lfch«i H ii, 
~~~cf>l"t ~fflcfi"~lR 
91Fch«11.:i cf>l" ~ cR ~ cfiB 
cf,l" ~ in: ".-jlJ: mt "B ~ t.n 3lrt~ 
fcnmtl 'qffif~~-*191fch«iH cR 
~ "7R crrz;'r ~&fur ri ii,~ if 
~ "B ~ ~ . 
3WTTt~1Rfc!it"'Nffi ;si-d'(~'(-,~-ll ~ 
cffi ~ '6-ll~Q,l-lQ,4'> {f "cf,"ITT q;)t;r ( 6tl~Q+i(!l6) 
ey fol, i)jt- >flq'l:lR fcnQ: ~ qft 31R ~ 
-;m-~~~i)jt-ri q1fcl>«11.-i cffl" 1.3 
cfil~~cfil"~ ~ ~ 
<TT ~&TT "61l<T 1R 3-1"~ 3BT 3RGi" ~ CV 
~ cfiT ~~if -::rm -.:i-q ?!£UT "q"'(" 

fcnm~1~if~ 3IBl@'1@"AcITT 
~™ii,~ 'lfficf ~ 1¥ i 1-Tffif 
cf,l" m-::rT 2ft fol, ~ 
~l~Q,l-lQ,4'> ~mi<R~ 
~fol,~ 7 3IBfii'ffiij:;"3""fl"~ 
~ cf,l" ~ fcn«I" cf,l" "fl1m.-TT ~ f;-rn 
q1fch«1 H <R~in:f{Joo~~ 
q..:ft- 2ft I <ffi ~ 9 lfch«i H cf>l" "3""fl" 
7IDRTil,-.:m:ir mf~-refcPf~~~-um 
<R &cm~~ :gqi':19A·c ~ if 
~ cfi""vTT ~ ey cnfcn ffl1TT 
~;min: Rfflcfilf "ITT~~ 
qffifqif~~fflm~3TI"B ~ 
ifffi cf>l" -um o'i.lR -&.lT ~ 2lll 
~~;:t"cf,"ITT, ·~~~in: 
aBT~fcrc!:irn~ (~) (fey 
fflcf)~ w-1Rf "B"'tj"'tjf ffl1' 
22~il,~mit,~~ 

;:t"cf,"ITT eyfcn~~-mlTTlW"B~ 
t1 ~ "3""fl" "fl"lm (1cl, ffi/l ";j-\"i-:1" ~ 
~ w;t cf,l" 9Tc:1" cfltr 2ft ~ (1cl, fol, 
91fch«iH fci:?qfl--1~1<1 ~ ~ ~ "B 
-mi:rl lffi ~ cfiT 'fl"l-l"*r cfi""vTT* 
-.:itf <R:~ I ~o2ll 3BT fflcfl 
~ cR 91fch«iH ~ ~ cfiT ~ m cR ~ ~ 91G cf,l" 
~cf,l"~~~in: 3m~ 
ffl ~cfil~~cf,l"fflW 

cfil~t, 
~~ii, ~;:t~q;) 

"cfi"ITTfcn 2 9 • <Rm1Rlt5rrm~ 
cf,l" 3-l"UTa.IBT if ffi "«i"WT W&IT "fl1m.-TT 
~ m ii, ~ <ffi ~ m 1Tm i fcn 
~, 91fch«iH % fu@i1:fi i:fc.:ifucfi 
"3"1WIT cf, w.r-w.r ~ ~ cfiT m 
~~1~;:t"cf,"ITT, ·~~ 
~t- ~~mcf>l"7IDRT~ 
~~ ~"Rm, &%"f.ru!fuq,-qfturm 
'TJcR~l~~~~~I' 
"ITTi':1"ifcn ~-..r' <ffi m "cf,"ITT fcn 
~~;:t~ij:;~if 91fch«iHl 
~cf,l" 3lR "B ~ fowl ii,~ ~ 
fof.:TT~ij:;~qfffi~cfiB 
in:m~ ~w:mcfil~~t, 
aBT~#~~ 
~~ q1fch«1H it,mit,~m 
ij:;~~WOO<R~fcnml~ 

"cfi"ITTfcn~m!R1R~ 
3lJlTT ~ ~ cf,l" ~ 
~~~ii,~ 
~~cf>l"~2TTI 
~;:t"cf,"ITT,·~~ 
<R~~cf,{~ 
'1<TT ~"fl"IWW&rr~ 
;:t~~ilcfi""Rml' 
~ ~ "$IT m ii, ~ 

cf.Ticfcfilfq,Git, 3-ic:1n1t,;;l-11 
WOO "G-IRt t1 ~ ~ if w ii,~ >ITTtRfu ~ 

~ llW" if ~ ~ W&rr ~ it, 
~ ~ $qi•li':1lfl ~ ;:t 
~q;)~if "cfi"ITTfcn~~ 
W&rr ~ m ~ ~ ffl "$IT 
~~il,mi':1Tc:1"in:"'tj"'tjf <R:"fl"cf,filt 
~<ffi~3l<RR"ITT1TT~fcf:crmij:; 
3-l"RR ~ ii, ~ cf.Ticf cfilf 91G in: 
~m.fr,~<Rmefileffi~<R 
~~if ~l d9<1tc;;:9RI ~ 
irn;:t"cfi"ITTfcn ~<R~tfcn 
~~ ~m<R~il:m 
~ ~ -;m- ol:TT1lcfi" m ~ -::r 
~ I~~~ fcn 9 lfch«i H 
3NTT ~ "B m cf,{ w ~, a cf, q 1R41 
<R~if ~cfil~~I 22 
~<R~ ~~~3TI"cf9ira 
~ &-lcfiT -qftcm ~ cf,l" "'tj"R ~ 
<mIT1R~I 

$ 01 ll-1 I q I c; {t 3lT UTT -i::nfum fti:ni ii, 
~ 91Fch«iH -.:rmf<R~-ir&furwr 
"B ffill ";j-\"i-:1" ~ ~ ffl ii, 
fcrn'i:l if~~ i:fc.:iRlcfi ~ 
"G-fRT cfiB cfi1" 7IDRT ~ WT t I 
(mPI-if~~~~) 

' 

DB® DHAMPUR BIO ORGANICS LIMITED 
Regd. Office : Sugar Mill Compound, Village Asmoli Sambhal 

Moradabad,UP-244304tN 
CIN - L15100UP2020PLC136939, Phone No +91-7302318313 

Email: investors@dhampur.com, Website -www.dhampur.com 
fu-w--i:i:TT~~;:t~<R"cfi"ITT 
fcn3mif~~il,~-ri:c!' 
,3qf.ttj:?lqlc; ;i-~<R~"Rm 2lll 
fflcf) ~ cR (!llct,c:1 i~ cf, iSRH ii, 
~it,~irti:m;m, fcRRIB-ri:c!'fcr'tjm 
<R~t.n ~t1~;:t7:TITT ·~~~*~~' 
(~) if ~-ri:cl'>lfl"T<UT-i:i:TT ~ 
cfl'lJTq ii, W-T 'Tffiofi':1" -i::nfum ~' 
cR ~ "cf,"@ ~ >lffim3TI cf, ~ 
~ •1m:?ni':1c:11 .g;f.tf?-tja 91G cf,l" m 
~q"cf,Tffifcfil"cnfcni1 {'tj.-jl,l-lcfic.41 if * ~ ~ efcl'i1 ~ ;:t 
'6-llflNi:?li':1 $tR-l]ff1 ("Cl,~) il,~cf,l" 
:wm:~3TI'ch1'lft~fcnm ~ 
"cfi"ITTfcri uiaj)r,i:hl 4R:irti:m<Rw.r-w.r 
~~I 
~ if ~ -ri:cl' >lfl"T<UT "tj;;fr 
~cfl'lJTq ;:t~l-l"Rcfil ~ "Q,~ 
il,~facfic:11'1,_u[~ij:;~~f.m"i:rf 
cR "Z9cR ~ ii, ~ ~cf,l" 
~q"cf,Tffif cfil"I 

"l.l"Wf~;:t~q;)~~ 
fuih=eyfq(f 91G ii,~ 3,000 ~ 
m ii,~ cf,l" mqurr cf,l" t, cfill"..ft ;:t 
"cfi"ITTfcn~~"B~"ITT~ 
~mifrl~if~~ 
cfill"..ft;:t~~ij:;~~~'a 
if~~il,w.r~~ 
1R~fcl,Q:1 "$"*"I q~4"1;,-i.:i1 il,~m;t 
1R ~'q1T 2,500 "ffi1TT cR ~ 
~,cfiq";:jtit,~-:,ft@~;:t 
ofc:1"TlIT fol,~ fuit ~ u;;,m;ft if 
200 ~ ~ifoR1TTI 
~ ~ ~ (~) ;:t 
~ cR 'f.r:!it ~ ~· w 
fcnml ~ -i::nfum, ~ ~ ffl 

·--------------------------~---------------------------· 

--== I f'Ji4l-l-GI{ chl"~-..furr ~;:t~cR"cfi"ITTfcn ~ 
"fl"'R@T"cf,T~~i ~~cfilqc@"~cffifi'R 3TI"'1<TT 
t, ~ <ffi m "cf,"ITT fcn-..furr ~ ~ ~ ~ ~ 
~if~il,~ooif ~~cfil ~ 
~I~ ~ cf>l" cfi"i':113TI cfiT ~ fcnm ~I~ 

, ~ ifc.: if ~ ~ 2 0 2 5 ~ if-..furr ~ 
~ ;:t"cf,"ITTfcl,~~~'fl"'Rffilt, FiRR~<R~, 

am:rr~fc!..rncrrij:;~~~t1 ~ii,~~~~ 
~cf>l"1«9l-..furr ~;:t"cf,"ITT, '~"B~;:t~q;) 3NIT~, ~ 
~3TI<mcfil'3"9W~t,~"cfi"ITT-::r~~3lfe!T;j'j~~~I~, 
~~fi'R"Bo'lRmt1' ~;:t"cf,"ITT, ·~"fl"'R@Tij:;~~i,~~ 
~ fl iq,facfi ~t, ~~fi'R 3TI"1fl1Tt I' ~"cfi"ITTfcn~~ 
3NIT~ ~cfTcfi(f°B%RT~t, ~~;:t~ 3NIT%RT 3mm 
"Bcfltrt1 ~;:t"cf,"ITTfcl,~~if-;,-rtjt~~-.:itrt ~~~ 
_,' ' _,r-:_, _, _,' ~, -;m--::riJ cfil""c:i"W ~ t ~ ",3q"cA" cfi1" "c:i"W ~ t I 

~ "B ~ 43 ~ *1=rf.rm ~fflif ~fclfcrqcfi"T,:f ~il,w.r 
~ t1 -::rm~~ ii,~ ~+frfum~~~~~ 
~~ ~if "B~it,~cf>l" ~"B~mt, ~~<R 
lffi-::r~~it,~~1"J<TTt1 ~it,w.rm<+.1.:i1,l-1cfi .,cffqR 'lft 
~, l(!l~lfci\Jl.:i, ~ "*r, -wfm ~ti 

Extract of Consolidated Financial Results for the Quarter and Year ended March 31, 2025 
(< in Crore) 

SI. Quarter Ended Year Ended 
No. Particulars 31/Mar/25 31/Dec/24 31/Mar/24 31/Mar/25 31 /Mar/24 

(Audited)* (Unaudited) (Audited)* (Audited) (Audited) 

1. Total Income from Operations 703.80 719.25 599.66 2,696.64 2,418.29 
2. Net Profit for the period (before Tax, Exceptional 

and/or Extraordinary items) 60.57 --8.38 54.36 17.47 65.49 
3. Net Profit for the period before tax (after 

Exceptional and/or Extraordinary items) 60.57 --10.14 54.36 15.71 65.49 
4. Net Profit for the period after tax (after Exceptional 

and/or Extraordinary items) 44.80 --6.86 39.41 14.69 46.49 
5. Total Comprehensive Income for the period 46.12 -6.29 38.59 16.72 45.56 
6. Paid up Equity Share Capital 66.39 66.39 66.39 66.39 66.39 
7. Other Equity 945.35 945.08 
8. Earnings Per Share (of , 10/-- each) 

Basic & diluted ( , per share) , 6.75 , --1.03 , 5.94 , 2.21 , 7.00 

*Refer note ii) below 
Notes: 
i) The above financial results are approved in the meeting of the Board of Directors held on May 02, 2025 after being reviewed and 

recommended by the Audit Committee. 
ii) The figures for the last quarter are the balancing figures between the audited figures in respect of the full financial year and the 

published unaudited year to date figures up to the third quarter of the Holding Company. 
iii) Sugar being a seasonal industry, the performance of the quarter may not be representative of the annual performance of the Company. 
iv) The Board of directors of the Company at its meeting held on May 02, 2025 recommended final dividend of 12.5% (i.e. , 1.25 per 

share on face value of , 10/-- per share) amounting to , 8.30 Crores. 
v) Figures for the previous corresponding periods have been regrouped, wherever considered necessary. 
vi) The consolidated financial results are available on the website of the Company (www.dhampur.com). 

The specified items of the standalone financial results of the Company are given below: 

Quarter Ended Year Ended 
Particulars 31/Mar/25 31/Dec/24 31/Mar/24 31/Mar/25 31/Mar/24 

(Audited)* (Unaudited) (Audited)* (Audited) (Audited) 
Total Income 703.57 741.08 599.44 2,718.11 2,384.88 
Profit before tax 60.27 --9.61 55.22 17.84 66.87 
Profit after tax 39.65 --6.21 41.22 12.09 48.82 

l!l~il!l For Dhampur Bio Organics Limited 
Sd/-- 

~--.--!!.·~ Gautam Goel lui:i"iZ:.-. 
Place : New Delhi (!l~ Managing Director & CEO 
Dated: May 02, 2025 DIN 00076326 
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